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About Me: Mom of  13 year 
old son

Dog Mom 

Like to enjoy life 
on wheels when 

possible

Love the sun at 
any stage

Been with my CIL 
for 23 years
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INTRODUCTION
Mission of empower: abilities is to remove 
barriers and empower independent living for 
all people with disabilities.

The mission of RAP embodies a commitment 
to inclusivity and equal access for all members 
of the community. Inclusivity, regardless of 
differences in ability, background, or 
circumstance is extremely important. RAP 
highlights our dedication to creating an 
environment where everyone feels welcome 
and valued. Our mission emphasizes the 
importance of promoting independence and 
autonomy for all individuals.



HOW WE STARTED

• 2020

• BOARD MEMBER APPROACHED US

• COMMITTEE WAS FORMED

• DECISION TO FOCUS ON MOBILITY

• SURVEY TOOL WAS DEVELOPED



PRIMARY 
GOALS

• ENGAGE THE COMMUNITY

• SURVEY RESTAURANTS

• IDENTIFY THOSE WHO MET OUR AREAS 
OF ACCESS

• CREATE INFORMATION THOSE WANTING 
TO DINE OUT

• BUILD RELATIONSHIPS WITH THE 
BUSINESS COMMUNITY TO WORK WITH 

THEM TO BECOME MORE INCLUSIVE 
AND ENGAGED



CREATING A VISION

CREATING%20A%20VISION


FIVE AREAS

• PARKING LOT

• ENTRANCE

• THROUGHOUT

• RESTROOMS

• CUSTOMER SERVICE



Things to Remember:

We are not evaluating ADA compliance.

When measuring door entrances, make sure to 
include the actual passing-through width.

We are secret shoppers. Be discreet.

Do not confront staff if there are complaints about 
accessibility.

Be courteous.

For the customer service portion, please consider 
all staff and not just the one you encounter



SURVEY TOOL

RAP GOOGLE FORM
• TAPE MEASURE IF 

POSSIBLE

• PHONE OR TABLET

• PAPER IF NO OPTION 
FOR DEVICE

https://docs.google.com/forms/d/e/1FAIpQLSdhFxrwTfxzwoxPeX7TE-sOu2jvhQ86zYPQJ-KD6t0OAnyVIw/viewform?usp=sf_link


COMMUNITY PARTNERS



PROCESS

OUTREACH

STUDENTS, 
COMMUNITY 
MEMBERS, 

INDIVIDUALS WITH 
DISABILITIES

TRAINING

ZOOM, IN PERSON 
AT OUR OFFICE, IN 
PERSON OUT AT A 

RESTAURANT

SURVEY

ONLINE THROUGH 
GOOGLE FORM ON 
PHONE OR DEVICE, 

OR ON PAPER

COMMITTEE 
REVIEW

MADE UP OF 
THOSE WITH 

DISABILITIES AND 
STAFF

DELIVER DECAL

IN PERSON 
CONNECTION AND 
GATHER FOLLOW 
UP CONTACT INFO
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OUTREACH and MARKETING



DISPLAY LOGO 
AND SHARE



POWER 
OF 

SOCIAL 
MEDIA 



CERTIFICATE 



“EVERYONE DESERVES A 
SEAT AT THE TABLE”

ALLISON ROBERTSON



LESSONS LEARNED

• WOULD LIKE TO GO BEYOND MOBILITY
• EVERY SITUATION IS DIFFERENT
• APPS NEED TO BE ENSURED ARE ACCESSIBLE TO ALL
• FUNDING FOR MEALS IS NOT ALWAYS BEST INCENTIVE
• MORE TIME IS NEEDED TO REVIEW SURVEYS
• DELIVERING SURVEYS TO OWNER/MANAGER IS BEST
• TIME INVESTED CAN FEEL WASTED 
• CRISIS CAN OCCUR TO DERAIL YOU



SUMMARY
UPDATE:
94 individuals trained to survey

students, consumers, community members, staff

154 restaurants surveyed

small, local, corporate, coffee shops and 
breweries

• DEVELOPING A WEBSITE

• SHARING WITH OTHERS



Thank you!

SHELBY BUTLER

empowerabilities.org

sbutler@empowerabilities.org

417-886-1188 ext 214

mailto:sbutler@empowerabilities.org

